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JANUARY-FEBRUARY, 1988 — NOVEMBER-DECEMBER, 1988 


ADVERTISING 

Writing Catalog Copy 

Classified At Work 

Small Ads, Big Response 
BUSINESS STYLE 

Order, Chaos & The Philosophic 


Stock Market Mania 

Beyond The Finish Line 

Solutions Money Can’t Buy 

New Breed Of Heroes 

Making Creativity Pay 

Joys Of Juggling 

A Non-Greedy Bunch 

Am | Having Fun Yet? 

Appropriate Work, Appropriate Size . . . Nov-Dec 
Growing Beyond “Small Is Beautiful” . Nov-Dec 
An Economy Divorced From Pleasure . Nov-Dec 


BUYING/SELLING A BUSINESS 
Setting The Price of a Small Company Nov-Dec 


CATALOGS 
Catalogs Capture Customers 
Writing Catalog Copy 


COMPUTERS 


Jan-Feb 
Jan-Feb 


Jan-Feb 


COMPETITION 
Taking On The Chain Discounters . . . . Sept-Oct 
Tracking Your Competitors 


CUSTOMER RELATIONS 
Improve Your Selling Style 
Old idea Finds A New Market 
How To Avoid (Credit) Crooks 


DIRECT RESPONSE 
Get The Order Now 
Ten Secrets To Successful Sales 


ECO-ENTREPRENEURING 
They Wouldn't Trade With Anyone ... . Jan-Feb 
Renewable Energy Firms Still Thrive . . Mar-Apr 
The Many Hats Of A New Age 
Entrepreneur 
Recycling Hits The Big Time 
Growing Beyond “‘Smail Is Beautiful” . Nov-Dec 
Idealism At The Food Counter 
Hot Air Goes To Work 
Jumping In With The Giants 
It's A Great Market Naturally 
Allies On The Eco-Frontier 
New Industry For The Inner City 
Specialty Firms Come Of Age 


ENTREPRENEURS 


Bullish On Cows Jan-Feb 


Retailer Adds Profits And “New Faces” Jan-Feb 


Regional Magazines Fill A Void 

Pampering Pets 

Factory Crafting 

Tricks Of The Retail Trade 

The Wacky World Of Entrepreneurs . . May-June 

New Breed Of Heroes 

Small Beginnings, Big Results 

Sunny Money 

Romancing The Barn 

The Evolution Of Thomas Moser 

The Thriving Under 10 Employee 
Business 

Lean, Mean, Fighting Machines 

The Greatest Small Business County 


Designing Entrepreneurs 


Jumping In With The Giants 
Babes In Pasta Land 


NOVEMBER/DECEMBER 1988 
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FAMILY BUSINESS 
Ma 'n Pa In Big Deals 
Husband-Wife Partnerships 
Couples In Business 
Founder: Tiger Or Pussycat? 
When Work Meets Family 
Best Place To Build A Career 
Ins And Outs Of Family Issues 
Babes In Pasta Land 
Four-Stage Planning For Success ... . 


FINANCIAL MANAGEMENT 
Stock Market Mania 
How To Avoid (Credit) Crooks 


FINANCING 
Getting The Loan You Want 
New Financing Directions 
Power To The Borrowers 
Innovations In Financing 
Where Do Those Bucks Come From? . . Jul-Aug 
Banking On The Community. Sept-Oct 
Setting The Price Of A Small Company Nov-Dec 


FRANCHISES 
Franchise Opportunities In '88 
Overview Of Franchise Sectors 
Be Your Own Boss—Sort Of 


GROWTH MANAGEMENT 
Production S| ies Wh 


J 





The Evolution Of Thomas Moser 
Growing Beyond “Small Is Beautiful” . Nov-Dec 


HOME BUSINESS 
Home Is Where The Action Is 
Home, Usually Sweet, Home 
Don’t Forget The Zoning 
When Work Meets Family 
A Most Unique Home Workshop 


INCUBATORS 


The Ideal Business Incubator Jul-Aug 


LAUGHS 


Go-Go Entrepreneurs Never Say No-No Jan-Feb 
Tax Guys Make Lousy Guests 
Essential Skills 


How Companies Cook Up Success . . . Nov-Dec 


LEGAL MATTERS 
Creator Vs. Imitator: Who’s Winning? May-June 
How Employment Laws Affect Your 
Jul-Aug 


MAIL ORDER 


How To Find Your Market Niche 

Catalogs Capture Customers 

High Quality, High Success 

Beginner’s Guide To Mail Order 

Get The Order Now 

Retailers Take The Mail Order Leap . . . Mar-Apr 


MANAGEMENT TIPS 


Choosing A Broker; You're Fired: Friday at 
3:30; Think, Live, Breathe Capital; Report 
Writing Guide; Turning It Around... . Jan-Feb 

The Franchisee Quiz; Filling J.0.B.S.. . Jan-Feb 

Measuring Profits By Square Foot; Sexist-Free 
Writing; Promotions Key To Lower Turnover; 
A Proper Product Introduction; A Fitting 
Ima Mar-Apr 

Technology, Thy Name Is Service; Know Your 

i Mar-Apr 

Handling Growth In Cottage Industries; Unique 

May-June 

Forget About Sitting; ““Transgenerational” 

Markets; Separating Franchise Fact From 
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Fiction; Top Of The Morning To You; Planning 
Your Future. May-June 

Simplified Employment Pensions; Office Air 
Pollution Causes Problems; Research 
Explains Why Meetings Fail; Improving 
Phone Productivity; Check Your Social 

Jul-Aug 

Health insurance Plan For Small Firms; inviting 
Children To Join The Family Business; 
Surviving A Cash Crunch Sept-Oct 

Cutside Advisers; What’s Best Workday?; 
Smart Borrowing From “Friendly” 


Great Stories In Management; Overcome 
Backache And Sitting Fatigue; Group Health 
Insurance; Pension Plan Coverage; Franchise 


MANUFACTURING 
Production Strategies When Business 
Booms 


Factory Crafting 
Recycling Hits The Big Time 


MARKETING 
How To Find Your Market Niche 
Entrepreneurial Judo 
The Packaging Investment 
Ready, Aim, Market 
Old Idea Finds A New Market 
Trade Show Selling Tactics 
Profitable Sales Boosters 


NEW BUSINESS IDEAS 

Optimum Environment For The Elderly; 
Strategic Shift To Desktop; Roommate 
Matchmakers. 

Have VCR, Need Input. 

Quick Reads in Inf ion Age; Importing 
African Art; Care For Child Carers. . . Mar-Apr 

Best Energy Opportunities 

Franchise Opportunities In '88. 

PR-Small Business Link; Selling-Air; Pedaling 
Via Catalog; Instant Animal Feeders; Cakes 
By Mail; Like Having Grandma Next 
Door 





New Vistas For Landscapers. 
Going Private; Gourmet Dinners “By The 
Numbers”; Bagel Boom Hits $620 Million 
Jul-Aug 
Low Calorie Pizza, High Calorie Profits; One 
Stop Assistance Shop; At Your 
Service 
Smaller Families, Smaller Melons . . . . Sept-Oct 
A Business Built On Touch; Ozone 


OFFICE EQUIPMENT 
Low-Cost Software 
Fax It To Me 
Specifications Of Representative Facsimile 
Sept-Oct 
When A Low-Tech Person Buys A Fax Sept-Oct 
Home Computing Creativity 


PARTNERSHIPS 
Husband-Wife Partnerships 
When A Partner Retires 


PRODUCTION 


Ls 


Mar-Apr 





Jobbing It Out 
The Packaging Investment 


PUBLICITY 
Surefire Ways To Get Picked Up 
Press Release Power 


PEK 
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STATEMENT OF OWNERSHIP, MANAGEMENT 
AND CIRCULATION (Required by 39 U.S.C. 3685) 
1A. Title: IN BUSINESS. 2. Date of filing: October 11, 
1988. 3. Frequency of issue: bimonthly. 3A. No. of issues 
published annually: 6. 3B. Annual subscription price: $21. 
4. Complete mailing address of known office of publica- 
tion: The JG Press, Inc., 18 S. 7th St., Emmaus, PA 
18049. 6. Full names and complete mailing address of 
publisher, editor, and managing editor: Publisher and 
editor: Jerome Goldstein, The JG Press, Inc., 18 S. 7th 
St., Emmaus, PA 18049; Managing Editor: Nora Gold- 
stein Clark, P.O. Box 5748, Takoma Park, MD 20912. 
7. Owner: The JG Press, Inc., 18 S. 7th St., Emmaus, 
PA 18049; Jerome Goldstein and Ina Goldstein, 18 S. 
7th St., Emmaus, PA 18049. 8. Known bondholders, 
mortgagees, and other security holders owning or holding 
1 percent or more of total amount of bonds, mortgages 
or other securities: none. /0. Extent and nature of circu- 
lation. A. Total no. of copies. Average no. of copies each 
issue during preceding 12 months 71,856. Actual no. 
copies of single issue published nearest to filing date 
72,814. B. Paid and/or requested circulation: /. Sales 
through dealers and carriers, street vendors and counter 
sales. Average no. copies each issue during preceding 12 
months 10,853. Actual no. copies of single issue pub- 
lished nearest to filing date 12,375. 2. Mail Subscription 
{paid and requested). Average no. copies each issue during 
preceding 12 months 47,454. Actual no. copies of single 
issue published nearest filing date 48,643. C. Total paid 
and/or requested circulation. Average no. copies each 
issue during preceding 12 months 58,307. Actual no. 
copies of single issue published acarest to filing date 
61,018. D. Free distribution by mail, carrier or other 
means, samples, complimentary, and other free copies. 
Average no. copies each issue during preceding 12 months 
3,543. Actual no. copies of single issue put lished nearest 
to filing date 2,743. E. Total distribution. Average no. 
of copies each issue during preceding 12 months 61,850. 
Actual no. copies of single issue published nearest to 
filing date 63,761. F. Copies not distributed: /. Office 
use, left over, unaccounted, spoiled after printing. Aver- 
age no. copies each issue during preceding 12 months 
658. Actual no. copies of single issue published nearest 
to filing date 800. 2. Return from news agents. Average 
no. of copies each issue during preceding 12 months 
9,348. Actual no. copies of single issue published nearest 
to filing date 8,253. G. Total distribution. Average no. 
copies each issue during preceding 12 months 71,856. 
Actual no. copies of single issue published nearest to 
filing date 72,814. 1. I certify that the statements made 
by me above are correct and complete. Rill Ann Goldstein, 
Business Manager. 








Annual Index 
(Continued from p. 59) 


Low Cost And Offbeat Promotional 


PUBLISHING 
Regional Magazines Fill A Void 


REGIONAL BUSINESS 
Schenectady, NY: We Want Your Business; 
Philadelphia, PA: New Group For Franchisors; 
Mackinac Island, MI: A Family Fudge 
Tradition; Ashland, NH: Last Of The Covered 
Bridge Builders; Annapolis, MD: Free Tips 


Jan-Feb 


Indianapolis, IN: Good Samaritans And Good 
Protection; Boulder, CO: Cakes-By-Wire; 
Germantown, MD: Tax Tips For 1988 Mar-Apr 

Potsdam, NY: Soap And Now Much More; 
Hudson, IA: On-Farm Window Of Opportunity; 
Salem, MA: Sweet Flexibility; Ellsworth, MI: 

May-June 

North Adams, MA: Workers Own The Store; 
New York, NY: Old Delis Never Die . . . or 
Fade Away; Berkeley, CA: End Of An Era For 
The Food Co-Op; Albuquerque, NM: Solar 
Shines Without Subsidy; Acton, MA: Ripe 
Time For Exporting Jul-Aug 

Main Street, USA: Bootstrapping In Rural 
America; Burlington, VT: The E School 
Dynamics; Montgomery County, MD: Mobile 
Businesses Face A Challenge Sept-Oct 

Windsor, VT: Entrepreneurial World Replaces 
Company Town; Hudson Valley, NY: “Next 
Little Napa Valley; San Francisco, CA: Old 
Shipyards, New Firms; Solomons, MD: 
Closed Bridge Opens Door 


RETAIL 
Retailer Adds Profits And ‘New Faces” Jan-Feb 


it ac i A ca ti a 


Don’t Count the Money 


Retailers Take The Mail Order Leap .. . 
Tricks Of The Retail Trade 
Designing Entrepreneurs 


SALES 


Mar-Apr 


Improve Your Selling Style 
Ten Secrets To Successful Sales 


The Great Firsi Paragraph 


Small Ads, Big Ri 
Trade Show Selling Tactics 


SELLING STRATEGIES 
What’s Your Angle?; Quick Tips; Booth 
Stoppers; Long Letters Do Sell 
— Stuffers; Setting The Right 


yd New Game; Headline Hits; Exporting 
Assistance; Marketing Tactics From The 
Horse’s Mouth; Beefing Up Word of 
Mouth 

High Drama And Profits At The Food Store; 
Deadly Game Of Losing Customers; Take A 
Card . . . No, Not Any Card; Special 
Customer Club 

Excitement In Benefits; Mail Order 
Moonlighting; Wholesale Craft Report; 
Franchising Opportunities Handbook; Cure 
For Slow Nights; Selling Overseas. . . Jul-Aug 

The Right Start; Direct Selling At The Office; 
Bird's Eye Marketing View; Creating A 
Customer Data Base 

Fight Back; Hot Tips From A Mail Order 


pi 
Where Are The Trade Shows: “Word Of Mouth” 
Transition; Communicate A Weicome; 
Self-Publishing Guru 


SIDELINE BUSINESS 
Home-Based Advice; Crawling With Opportunity; 
Computers In Home-Based Businesses; 
Profitable Worthlessness; Political Consulting 
Jan-Feb 
Inside View Of Women Working At Home; On 
The Right Track To Success; Home Business 
Mar-Apr 
Childhood Game, Adult Sideline; The Physicist 
Who Wouldn't Be Bored; How Creative Can 
You Get?; Idea Stimulator May-June 


SMALL TALK 
Getting The Loan You Want 
Selling Without A Sales Force 
Break-Even And Beyond 


STAFFING 


Jan-Feb 


May-June 
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Office Climate Control 
Successful Delegation 
Do You Need An Employee Policy 


Jan-Feb 


Before You Get Paid! 


Payment In Full gives you techniques for collecting the 
money owed to you while keeping customer good will. The book 
takes you step-by-step through the entire collections process. 


The Best Employees Possible 
Beat The Staffing Blues 


START-UPS 
Beginner’s Guide To Mail Order 


Ready, Aim, Market! .............. May-June 
Survival Tips Fi r Corporate Ship 


For collection calls, you will learn what to say in a variety 
of situations. Other topics include: writing collection letters 
(samples included), locating "skips," motivating debtors to pay, 
how to avoid lawsuits. (Hardcover, 176 pages) 


May-June 


SWEET SUCCESS 
Yesterday’s Stoves Are Today's Hot Sellers; 
Smaller Works Best For New England 


The author, Leonard Bendell, is a widely-acclaimed teacher 
of collection techniques. He has been lead- 
ing seminars in debt collection since 1971. 


When Play Is Work; Hail To The Creators; 
17-Year Wait Pays Off For Inventor. . . Jul-Aug 

Taste Of New York; Sweet Enough . . . Sept-Oct 

Ozark Enterprise Handcrafts Brooms; 
Fiddleheads And Greens; Products With A 





For Greater Success! SOCIAL VENTURE 


Also available: The Collection Call, 
52-minute color video —dramatizations 
of the eight most common problems in 
collecting. Narrated by Leonard Bendell. 


A Non-Greedy Bunch 

The Thriving Under 10 Employee 
Business 

The Greatest Small Business County 
In America 


TAXES 
High Quality, High Success 
Tax Update 
The Tax Advantage 


VENTURE CAPITAL 
Maximize Your Management Potential . Jan-Feb 
Venture Capital Savvy Jan-Feb 





To ny er prtnetamntrf ee at 
($95 for both) plus $3.00 
Publishing Co., ILIONW Suh See Gaineonnn 


Your Guarantee: If not euandiaibaniaiiieaias 
purchase for a full and prompt refund of the purchase price. 








60 IN BUSINESS 























